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Intertek has a history of working with organizations at
their operational levels to assess their ESG
performance, validate their ESG claims, and
provide a holistic view of their business.

Intertek supports all elements of business operations,
from compliance testing and social compliance audits,
to life cycle analysis and greenhouse gas calculations.
Intertek stands apart and brings this knowledge and
advantage beyond just data calculations and
validation. We truly help companies understand their
business risks, set targets, and report accurate
information.




David Ho & Tommy Cheung
Intertek
19 Jan 2024
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WE ARE AT A TIPPING POINT OF ESG ?thBEJZﬁ”ESGEgFﬁﬁ’iéiﬁ%ﬁ @

drop in wildlite populations
in just over 40 years

https://www.intertek.com/investors/the-tipping-point-video/# 5



https://www.intertek.com/investors/the-tipping-point-video/

WHAT FUTURE GENERATION SAYS ABOUT SUSTAINABILITY
AAFMEEIS ISR RENEE

" : \ - =,

Jake, 15 r
UNITED STATES

W

https://www.intertek.com/investors/born-to-make-the-world-ever-better-video/



https://www.intertek.com/investors/born-to-make-the-world-ever-better-video/

SUSTAINABILITY IS IMPACTING TO OUR FUTURE GENERATION
AiFHEIR RIEER ERFIRIARIERTESL

IDCC @& @

¢) The extent to which current and future generations will experience a
hotter and different world depends on choices now and in the near-term | e e T LTI =4t

2011-2020 was
around 1.1°C warmer
than 1850-1900

1900 1940 1980

future experiences depend on

Future emissions é/ how we address climate change e >

scenarios: 2060 2100 E ﬁ':l*gzgd'ﬁ
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Source: https://www.ipcc.ch/report/ar6/wg2/



WE ARE AT A TIPPING POINT OF ESG FOR TOYS INDUSTRY
FeFIERRh It R A R eSGRIBAREERES

The Toy Insider shares the toy selection for Earth Day

Everything on the table, $30
or less. All right. Yes. one.

EARTH FRIENDY TOYS

> » < 035/506 0

https://youtu.be/FccR2QRz 48?feature=shared



https://youtu.be/FccR2QRz_48?feature=shared

WHAT IS ESG? (1 EZRIRIR. T =ELiQIE

)

ESG Az
()
IStE

o BERIEHE
ESGC FACTORS + B
o [RFARHFEE
o BRYIETE
o BllFhT

e

)& . NEERATEE
- EWIEFIBCE

ENVIRONMENT SOCIAL GOVERNANCE .ﬁ:E (@Uﬁmﬁ]ﬁg)

. ERET
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® Greenhouse Gas Emissions e Human Rights & Fair Wages e Corporate Social Responsibility
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A
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Source: https://economictimes.indiatimes.com/markets/stocks/news/esg-investing-why-investors-need-to-add-a-flavour-of-sustainability-in-their- o J&EE IS2. 3
portfolios/articleshow/94578208.cms?from=mdr



https://economictimes.indiatimes.com/markets/stocks/news/esg-investing-why-investors-need-to-add-a-flavour-of-sustainability-in-their-portfolios/articleshow/94578208.cms?from=mdr
https://economictimes.indiatimes.com/markets/stocks/news/esg-investing-why-investors-need-to-add-a-flavour-of-sustainability-in-their-portfolios/articleshow/94578208.cms?from=mdr

WHAT IS SUSTAINABILITY? {1ERAISEIRRE /KEE? @
IKEEIERI= kiﬁ

iﬁiﬁu q‘j: =W «(

Triple bottom line theory expands business success
metrics to include contributions to environmental health,
social well-being, and a just economy.

=B RARIE AT ﬁ%ﬁﬁﬂ]ﬁ’]@:’rg S EEREFIRIGE
R. AEEAUAMNLIELENER

These bottom line categories are often referred to as the
three “P’s”:

Sustamablllty is the intersection of these three concepts
Y[ i"‘EaJL%%}S‘Z@Z%_ﬂEI [Pl : A (People) .
Bk (Planet) FOZEEE (Prosperity) . 7i<,%§;'r¢z%i3_
1@1:EEI LJ\ Eﬁ )CE< o

Source: https://sustain.wisconsin.edu/sustainability/triple-bottom-line/ Source: https://www.txst.edu/sustainabilitystudies/ 10



ESG VS SUSTAINABILITY VS ENVIRONMENTAL PROTECTION
IRIR. HEELQIE vs nIiSEIER vs IRIRIRE

From this: To this:

)

Source: https://www.ivalua.com/blog/what-is-responsible-sourcing/

()

ESG is a comprehensive
framework for assessing a
company, sustainability is a
broader goal, and
environmental protection is
an important part of
sustainability, focusing on the
protection and restoration of
the natural ecology.

IRiE. (TR AR —(ERT
EEREGEESR, FIFHE
LR 2—(EERSEE,
MIRIERER A &R R
I—EEEED, FERE
PRERERIIREERIRIE.
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Why sustainability is important
and the current market trends
in sustainability
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COURT CASE (PENALTY) iZEESMF (ES)

Enforcement Action

The proposed orders settling the FTC’s complaints against Kohl's @ and Walmart & prohibit the

companies from conduct alleged in the complaint. The companies must:

« Shut down bogus bamboo marketing claims: Stop claiming that a textile product is
made of bamboo or bamboo fiber, unless they can substantiate it;

« Stop making unsubstantiated green marketing claims: For products made of
bamboo or bamboo fiber, stop claiming that it is produced free of harmful chemicals,
using non-toxic materials, or in a way that is safe for the environment or non-
polluting, or has any other environmental benefits because it is derived from
bamboo, unless they can substantiate it;

« Stop Textile Rule violations: Stop violating the FTC'’s Textile Act and Rules by
deceptively advertising textile contents; and

« Pay $5.5 million in penalties: Kohl's and Walmart must pay civil penalties of $2.5
million and $3 million, respectively, under the FTC’s Penalty Offense Authority.

PENALTY| $5.5M

- KOHL'S AND WALMART

N

E= An official website of the United States government Here's how you Know v Espafiol Report Fraud | Sign Up for Consumer Alerts | Search the Legal Library

/{Ti2}) FEDERAL TRADE COMMISSION

T
ezl . . .
r\&,’j PROTECTING AMERICAS CONSUMERS Enforcement v Policy ~  Advice and Guidance ~ News and Events ~  Aboutthe FTC ~ Q

Home [ Newsand Events [ News [ Press Releases
For Release
FTC Uses Penalty Offense Authority to Seek Largest-Ever

Civil Penalty for Bogus Bamboo Markcting from Kohl’s and
Walmart

Companies Will Pay a Total of $5.5 Million and Will Halt Deceptive Environmental Claims

April 8, 2022 ooe

P Feedback

Source: https://www.ftc.gov/news-events/news/press-releases/2022/04/ftc-uses-penalty-offense-authority-seek-largest-ever-civil-penalty-bogus-bamboo-

marketing-kohls
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https://www.ftc.gov/news-events/news/press-releases/2022/04/ftc-uses-penalty-offense-authority-seek-largest-ever-civil-penalty-bogus-bamboo-marketing-kohls
https://www.ftc.gov/news-events/news/press-releases/2022/04/ftc-uses-penalty-offense-authority-seek-largest-ever-civil-penalty-bogus-bamboo-marketing-kohls

COURT CASE (PENALTY) ;ZEEZ¥ (EEZj) - KOHL'S AND WALMART

SRBI1TEN

TR (K0h|'5) *ﬂﬁiﬁgf% (Walmart) E’JFTC?ﬁﬁﬁ;q:}IE
%E’anv, Z NG AE TR PIEEN TR, BER
Z\/E.

SIEBRRITTEGETIZER . FRIFESREE, TEISLE
EiEA S H TTE TTAAERRY

FIERAEE BRSO THER . SRBTTE I TAERR
WER, FIEEEESENEYE. ﬁﬁﬁ,n\%ﬁ FHE
E, ELUERERENE SRS RE, BERIR
BITFMESEMIREI@IER, [F IE‘*“”T”‘E*

/
i
(=
—
ok

ElhER4pEamiRE : FILERFTCRV LR ERFNRRA] ,

Z_ 'f‘%HNn H’ﬂlﬁztﬁ‘l_{vnﬁ _L‘A-DIIIEE/\I
{5508 = cHIEIFR . TRIBFTCAUSIREIR, RIEFIIK
RIS /B B {1250 3ETTF1300E =AU R EE AR,

FTC Uses I)Lnllt\ Offense Authority to Seck Largest-Ever

Civil Pen: 11t\ for Bogus Bamboo M nkﬁ,tmb from Kohl’s and
Walmart

Companies Will Pay a Total of $5.5 Million and Will Halt Deceptive Environmental Claims

Source: https://www.ftc.gov/news-events/news/press-releases/2022/04/ftc-uses-penalty-offense-authority-seek-largest-ever-civil-penalty-bogus-bamboo-
marketing-kohls
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https://www.ftc.gov/news-events/news/press-releases/2022/04/ftc-uses-penalty-offense-authority-seek-largest-ever-civil-penalty-bogus-bamboo-marketing-kohls
https://www.ftc.gov/news-events/news/press-releases/2022/04/ftc-uses-penalty-offense-authority-seek-largest-ever-civil-penalty-bogus-bamboo-marketing-kohls

COURT CASE (DISMISSED) ;£ZREZ={H (BX[B]) - DASANI @

* Dasani, Poland Spring (June 2021
class-action lawsuit) - Dismissed

* Marketing products as 100%
recyclable when the type of plastic
used to make the caps and labels is
generally not recyclable.

ot INFORMATION

*SCA

“100% Recyclable” false claims:

- The PP bottle caps and the BOPP

CLASS ACTION COMPLAINT FOR

VIOLATION OF THE CALIFORNIA plastic labels on the bottles are NOT
CONSUMERS LEGAL REMEDIES ACT;

FALSE ADVERTISING; FRAUD, re cycla ble

DECEIT, AND/OR i _ o
MISREPRESENTATION; NEGLIGENT - Domestic recycling facilities only have
MISREPRESENTATION; VIOLATION . .

OF THE ENVIRONMENTAL the capacity to process approximately
MARKETING CLAIMS ACT; AND .

UNFAIR BUSINESS PRACTICES 22.5% of the PET and HDPE in the US.

Source: https://truthinadvertising.org/wp-content/uploads/2021/06/Swartz-v-The-Coca-Cola-Co-complaint.pdf
https://topclassactions.com/lawsuit-settlements/lawsuit-news/coca-cola-class-action-lawsuit-and-settlement-news/coca-cola-urges-court-to-
toss-lawsuits-alleging-the-company-lies-about-100-recyclable-dasani-water-bottles/

15



https://truthinadvertising.org/wp-content/uploads/2021/06/Swartz-v-The-Coca-Cola-Co-complaint.pdf
https://topclassactions.com/lawsuit-settlements/lawsuit-news/coca-cola-class-action-lawsuit-and-settlement-news/coca-cola-urges-court-to-toss-lawsuits-alleging-the-company-lies-about-100-recyclable-dasani-water-bottles/
https://topclassactions.com/lawsuit-settlements/lawsuit-news/coca-cola-class-action-lawsuit-and-settlement-news/coca-cola-urges-court-to-toss-lawsuits-alleging-the-company-lies-about-100-recyclable-dasani-water-bottles/

COURT CASE (DISMISSED) ;£ZREZ={H (BX[B]) - DASANI @

e Dasani, Poland Spring (June 2021
class-action 5F52) -BX[0]

- ERREFREFIERIVERIEEEE
BAOIEIEE, ASERITHES
100% 7] [E],

“100% Recyclable” rfgesg -

- PPAREFIRF_CAIBOPPEERIZERE A
B [BIZAY,

- EEE A EWERER BRI BRI AAY
22.5%HYPETFHDPE,

BOTTLE

=1 "\OTHER

Source: https://truthinadvertising.org/wp-content/uploads/2021/06/Swartz-v-The-Coca-Cola-Co-complaint.pdf
https://topclassactions.com/lawsuit-settlements/lawsuit-news/coca-cola-class-action-lawsuit-and-settlement-news/coca-cola-urges-court-to-
toss-lawsuits-alleging-the-company-lies-about-100-recyclable-dasani-water-bottles/
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https://truthinadvertising.org/wp-content/uploads/2021/06/Swartz-v-The-Coca-Cola-Co-complaint.pdf
https://topclassactions.com/lawsuit-settlements/lawsuit-news/coca-cola-class-action-lawsuit-and-settlement-news/coca-cola-urges-court-to-toss-lawsuits-alleging-the-company-lies-about-100-recyclable-dasani-water-bottles/
https://topclassactions.com/lawsuit-settlements/lawsuit-news/coca-cola-class-action-lawsuit-and-settlement-news/coca-cola-urges-court-to-toss-lawsuits-alleging-the-company-lies-about-100-recyclable-dasani-water-bottles/

COURT CASE (DISMISSED) ;ARES={4% (BX[B]) - ALLBIRDS @

Allbirds running shoes (June
2021 class-action lawsuit) —

Dismissed with prejudice
Claiming that shoes have a low carbon
footprint using a tool that doesn’t
assess all environmental impacts

The Product identified below purports to have a carbon footprint of 7.1 kg CO2

oM FOOz,
"7

& %2
Ja

WOOL RUNNER

MATERIALS +5.7kg COze
MANUFACTURING +11kg COze
USE +0.1kg COze
END OF LIFE +0.2kg COse
TOTAL +71kg CO.e

Source: https://truthinadvertising.org/articles/six-companies-accused-greenwashing/

Allbirds’ advertising “Sustainability Meets Style,
“Low Carbon Footprint,” “Environmentally
Friendly,” “Made With Sustainable Wool,” “Reversing
Climate Change...,” (misleading environmental
claims)

Allbirds makes numerous claims about the welfare of
the sheep. Allbirds promotes its “happy” sheep
“behind empty welfare policies that do little to stop

animal suffering

Behi .
ehind every sho

.‘.‘.isfa sheep

Our Sheep Live The Good Life

We work with leading organizations like ZQ Merino to ensure our
wool is held to high standards of farming, land management and
animal welfare.

-----------

Our Sheep Live The Good Life

We work with leading organizations like ZQ Merino to ensure our wool
is held to high standards of farming, land management and animal

X ! And behind every sheep
7 is.another sheep, probably.

welfare.

allbindy

% 17



https://truthinadvertising.org/articles/six-companies-accused-greenwashing/

COURT CASE (DISMISSED) ;AZEEZ{E (BX[E])

Allbirds running shoes (June 2021

(Fd

cIass actlon N

H j: Llﬂh—:-‘-/\

:
B,

A

'-/i\:.ﬂﬁﬁ)ﬂ%fa R/ 2T

ZetFE BRI ED

The Product identified below purports to have a carbon footprint of 7.1 kg CO2

OOOOOOOOOO
AAAAAAAAA
AAAAAAAAAAAAA

Source: https://truthinadvertising.org/articles/six-companies-accused-greenwashing/

e oul
wool is held to high standards ffarrmgl dmanagmet d

We work with leading organizations like ZQ Merino to ensure our wool |
o high standards of farming, land management and animal

s held to

— ALLBIRDS

Allbirds LAEL “hada” E’lﬁ"—ﬂ] s

FER" R

YRR BUR

oo =

S

RZT A

Our Sheep Live The Good Life
We work with leading organizations like ZQ Merino to

animal welfare

-----------

welfare.
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WHY IS SUSTAINABILITY IMPORTANT?
Bt EXEMNEE?

-
. Climate
Pollutions Change
e RIREL
beforestation
. .& . Water
Biodiversity Scarcity
Loss

FRI TRl E IKEFFEER
\%gﬁ'ﬁ%&?& \_

Source: https://www.sbs.com.au/news/comment-can-we-offset-biodiversity-losses Source: https://www.greenbiz.com/article/our-covid-19-response-can-make-our-cities-more-resilient-heat-waves



WHY IS SUSTAINABILITY IMPORTANT? @
RItEEXENER?

Eﬁ'ﬁﬁ%ﬁ%ﬁ
L igrati MEBIIEAR =5
Civil Rights LGBT Adoption Rights mmigration Gender Identity U?T%%%;% '
. . o FEfFEEY)
aorion VN OMeN Empowerment B
e 1D ke : : Overpopulation ;iﬁ',{@%{f*
H | u []5)’( \'f ‘(] ’(] (J | ( )\/( "[ ! \/ Social Security %%ﬁ?g%ﬁﬂz’&
Gun Contro Health Care Availability ZEEZ,
» b ] k] [ ] [ ] > L] %I%%%IQE%EQ
Racism and Religion Discrimination TR
. . S ania
Unemployment/Low Wages Ch | Id ren Ed U catlo N FIOIRERAY TR
A52R ARIIRAR
TR RFES
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= e

. L 20
Source: https://www.myperfectwords.com/blog/general/list-of-social-issues



HOW ESG IS CONVERTED INTO DOLLAR VALUE?
ESGH{REE{L BE=E(H?

The ROI of Sustainable Procurement
All Programs Advanced Programs
29% 47% Improved product / service quality
4% 33% Increased sales
45%| 64% Improved compliance with legislation / regulation:

52%  69%

Improved supplier collaboration / relationship

23% N 39% Lower costs

a2%| 58% Improved brand perception

Improved employee satisfaction

Reduced supply chain risk

E

I E

3 F
gae

Product / service innovation

N

x Procurement leaders with advanced programs are more than 2x likely to
report an increase in sales and improved product and service quality.

Source: Sustainable Procurement: DrivingExponential Impact Across theSupply Chain, Procurious
https://www.ivalua.com/blog/what-is-responsible-sourcing/

A study by Harvard Business School
Professor George Serafiem found that a $1
investment yielded $28 in return over 20
years — for companies that focused on
ESG.

Those that did not yielded just half that:
$14. Similarly, Mckinsey named “cost
reductions” as one of the five main values
of ESG, explaining that“executing ESG
effectively can help combat rising
operating expenses,” affecting operating
profits by as much as 60%.

The same Forbes article gives the example
of 3M who have been measuring ESG since
1975 and claim to have saved billions of
dollars.

21


https://info.ivalua.com/procurious-sustainability-report

HOW ESG IS CONVERTED INTO DOLLAR VALUE?
SiE(E?

ESGUfRiE (v BAE

The ROI of Sustainable Procurement
s Advanced Programs

D
2

Improved product / service quality

Increased sales

Improved compliance with legislation / regulation:
Improved supplier collaboration / relationship
Lower costs

Improved brand perception

Improved employee satisfaction

Reduced supply chain risk

Product / service innovation

Source: Sustainable Procurement: DrivingExponential Impact Across theSupply Chain, Procurious

https://www.ivalua.com/blog/what-is-responsible-sourcing/

()

SRR AR5 George SerafiemAY
HERIR, FSAPLEEERSESGRY A
), 205F2R 1SS TR E N FH2R285E
ToHY[EIER,
AR ARERESGHI AT EIERET—
¥ 143573,
Bk, ZE5igds "IABIRE" 5
BESGNAAFEEBEZ—, FER
"B TESGRI LAE B E A BT
ﬂEﬁM‘”ﬁfﬁ’" , IERJEEE R ES
%U,Fzﬂmuso%o
mEmETELBMAER, 2
751975$L15|5—E7(‘ EE2ESG, ili
ERCH8 T8RS,
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MARKET TREND — PRODUCT DIFFERENTIATION TO WINNING CONSUMER'’S @

PURCHASE
ThiziE5s - EmERNIIRGHEEER

ADIZERO X38lEL BIRDS

casson gt

Hublot has partnered with Nespresso to create d oz
the world's first watch made from recycled - )
aluminium coffee capsules and coffee grounds. The Adidas ADIZERO X ALLBIRDS 2.94 KG CO2E

The 42mm case, bezel, crown, and pushers are ) .
crafted from aluminium recycled from coffee running shoes boast a carbon footprint of only

capsules, with 28% of the aluminium coming from 2.94 kilograms of CO2 equivalent per pair, with
Nespresso capsules; the strap contains 4.1% a reduction in carbon emissions by 63%.
recycled coffee grounds from Nespresso capsules

and 8.2% recycled rubber. Reference only as examples

EERTHIZE

The U.S. material solutions company Bolt
Threads has developed a sustainable
leather alternative called Mylo, whig? is
primarily made from mycelium.



MARKET TREND — PRODUCT DIFFERENTIATION TO WINNING CONSUMER'’S @
PURCHASE
hiZis) - EmERitlU G HESNES

ADIZERO XUMBL BIRDS (2949KG CO2E

A Nespressof 15 R | o
TSRS R SRR F 55, "
2KA0BKER. SR, SRTALIZERERIINE s A it

N , 1) |\ EE
BBEU NS, Heboswibigrs ¥ 25’3;@%1“@5’%%1
EH%E%@ [][“] ;E D8-2% \IEI H%/ao 5 NINE:YEN E f—
Reference onIy as examples i@ggégzggg&gezﬁ

(EEBTRHZE Mylo, EXEHEMEEE,



MARKET TREND — USE ESG AS A TOOL FOR SELF-IMPROVEMENT (m\
ThiZi&s3 - ifESGERERRARITR

Build a green and low-carbon moat to realize greater business value

iR BIRIKRIERY, BIREXNRIBEE

Optimize energy Optimize the Optimize Optimize
efficiency for continuous existing supply workflows products and user
cyclical use of energy chain EAITIERIE experience
BiLaEd, LASERIRA BIRBHENE BHERKBARE

FIFEEIR AR
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Case Study on toys brands &
retailers about their sustainability
goals and programs

InH T EmEAIREKXEEE
I TEIRISEGIEAS

B




CASE STUDY Zfl9tr— LEGO

& engineering.com

ENGINEERING

RECYCLED PLASTIC LEGO

The world’s trusted
source for professional

engineering content.
Sign up today.

& engineering.com

LEGO IS MOVING TOWARD CARBON NEUTRALITY,

cu1 VIRGINPOLCYMER IS TOUGH TO REPLACE
> Pl ) o032/35 “0 @ % (= [ (.

https://www.youtube.com/watch?v=c5JItNaf7w0

()

Why is LEGO
Abandoning the
Recycled Plastic

Project?

AITEESHE
[ EEFIER ?
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https://www.youtube.com/watch?v=c5JltNaf7w0

ESG INSIGHTS FROM TOYS BRAND LEADERS - LEGO N

JIEEIuEnnHE%E%‘HﬂESGﬂ% LEGO

15t carbon-neutral factory in Vietnam — built in compliance with the

LEED (Leadership in Energy and Environmental Design) Gold Standard.

* In 2015, LEGO set a target to make its products from sustainable
materials by 2030.

* In 2020, LEGO began to phase out single-use plastic bags used in
LEGO boxes to package the loose bricks. This is part of its ambition to
make all its packaging sustainable by the end of 2025.

* In Dec 2020, LEGO announced a science-based target, which
committed to reducing the absolute carbon emissions by 37% by
2032 compared to our 2019 baseline. The target has been approved
by the Science Based Target Initiative (SBTi).

* LEGO achieved an ‘A’ leadership status in the 2021 CDP climate

change questionnaire. Up from ‘A-‘ last year, this is the 6" consecutive

year the LEGO Group received a leadership level CDP climate change
rating.

 LEGO is currently exploring how circularity can be embedded across
the value chain, from using circular design and materials and
eliminating waste to keeping LEGO products in play longer. As part of
these efforts, LEGO became a member of the Ellen MacArthur
Foundation (EMF) in 2020.

Case study
Inspired by circularity

The LEGO® System in Play supports the principles of circular design — a product made of quality
materials with the durability, safety and consistency to be passed on and handed down throwgh
generaticns. We're currently exploring how circularity can be embedded across our value chain, from
using circular design and materials and eliminating waste to keeping LEGO products in play longer.
Az part of these efforts, we became a member of the Ellen MacArthur Foundation (EMF) in 2020.

‘We also want to give children more opportunities to learn about circularity. With EMF, we have
hosted an anline workshop on circularity for 13- to 18-year-olds, as well as multiple workshops during
COP24 in Glasgow — all based on Learning through Play and our Build the Change series. Our own
Circular Economy and Youth study, conducted in 2021 with over 6,000 children aged 8 to 18, shows
that children care deeply about the planet, but find it difficult to relate to circularity.

In 2022, we will work to amplify the findings of the study in a call to policymakers to elevate circular
economy in school curficulums and help give children a voice on the issues that matter to them.
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ESG INSIGHTS FROM TOYS BRAND LEADERS - LEGO < n)
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Case study
Inspired by circularity

The LEGO® System in Play supports the principles of circular design — a product made of quality
materials with the durability, safety and consistency to be passed on and handed down throwgh
generaticns. We're currently exploring how circularity can be embedded across our value chain, from
using circular design and materials and eliminating waste to keeping LEGO products in play longer.
Az part of these efforts, we became a member of the Ellen MacArthur Foundation (EMF) in 2020.

‘We also want to give children more opportunities to learn about circularity. With EMF, we have
hosted an anline workshop on circularity for 13- to 18-year-olds, as well as multiple workshops during
COP24 in Glasgow — all based on Learning through Play and our Build the Change series. Our own
Circular Economy and Youth study, conducted in 2021 with over 6,000 children aged 8 to 18, shows
that children care deeply about the planet, but find it difficult to relate to circularity.

In 2022, we will work to amplify the findings of the study in a call to policymakers to elevate circular
economy in school curficulums and help give children a voice on the issues that matter to them.
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ESG INSIGHTS FROM TOYS BRAND LEADERS — HASBRO @
REIE mmhREEEAJESG]FZR - HASBRO

e 0On22Feb 2022, Hasbro announced the company has
joined the Science Based Targets initiative (SBTi),
committing to further reduce its environmental footprint
in support of a lower carbon economy.

« To reach net-zero global emissions and limit global Hasbro Announces Commitment to
warming to 1.5°C, Hasbro will set both near-term (2030) s ; -
and long-term (2050) Science-Based Targets (SBTs) this Set Am bItIOUS, SC|en§e 'Based Ta 9 ets
year that will be validated by the SBTi. Eer e IAE malsSsloms

* On-track progress to meet its goal to eliminate virtually all
plastic from new product packaging by the end of 2022,

reducing the use of virgin plastic by an estimated 19.5 Keep your memories,

million pounds annually. recycle your toys and games.
* Hasbro Toy Recycling program is helping ensure well-loved K.« Ty

toys and games do not end up in landfills by designating '

the recycled materials for use in play spaces like

playgrounds, sports courts and park benches.

* The program is available in twelve countries around the
world including the US, Canada, Brazil, the UK, France and
Germany.
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ESG INSIGHTS FROM TOYS BRAND LEADERS — MATTEL N

REInE R E ERIESGIFEE - MATTEL

* Mattel launched Mattel Playback, a progam that lets
parents print out free shipping labels and use them to send
old Barbie dolls, Mega Bloks, and Matchbox cars and
games to Mattel collection sites for recycling and reuse.

* Mattel in late 2019 set a goal for itself of using 100%
recycled, recyclable, or bio-based plastics in all of its toys
and packaging by 2030. This April it announced a new
green goal of reducing plastic packaging by 25% per
product by 2030.

* In 2020, Mattel announced plans to reduce its greenhouse
gas emissions by 50 per cent and achieve zero
manufacturing waste by 2030.

* In 2022, Mattel is releasing its highly anticipated Matchbox
Tesla Roadster, its first die-cast vehicle made from 99%
recycled materials and certified CarbonNeutral.

* The three biggest toy companies - Lego, Hasbro, and
Mattel - are competing to convince parents they are the
greenest, with all of them setting environmental goals to
reduce packaging and plastics.

FOl'beS Subscribe signin Q

Mattel Continues Its Efforts To

Be Greener By Expanding Its Toy Play @

Play.

Recycling Program B k Recycle.

Joan Verdon Senior Contributor ® m ac Re peat-
o mattel.com/playback

@ Listen to article 4 minutes 2

TG -
BT
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SUSTAINABLE INVESTING
EVALUATING

SUSTAINABILITY IN
YOUR PORTFOLIO

2 key questions you need to ask

EXPLORE MORE >

as part of its ... [+] ©2021 MATTEL TERI weBE!

PrivateBank  CITH
Matte mar -1.5% | has added Fisher-Price toys to its free toy recycling initiative,

as part of the toy giant’s ongoing effort to deal with the toy industry’s plastics

problem.
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Forbes

Mattel Continues Its Efforts To
Be Greener By Expanding Its Toy
Recycling Program

Joan Verdon Senior Contributor ® m

Matte mar -1.5% | has added Fisher-Price toys to its free toy recycling initiative,

as part of the toy giant’s ongoing effort to deal with the toy industry’s plastics

problem.
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mattel.com/playback

D
B/ 2
A o)
SUSTAINABLE INVESTING

EVALUATING

SUSTAINABILITY IN
YOUR PORTFOLIO

2 key questions you need to ask
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INTERNATIONAL SUSTAINABILITY AND CARBON CERTIFICATION (ISCC) < n)

ISCC 3258
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MORE THAN

NATURAL fw marekiaLs:

is pi o linked to renewable raw materials. Compliant with
he mass balance approach and certified by ISCC PLUS,

X supps ]
certified recycled material

www.iscc-system.org
MIX supportin
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CASE STUDY Z=fl93#fr — FUTURE TOYS STORE 7&3K?
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Making Toys Sustainable with Sharon Keilthy | React on tour | E02
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P> Pl < 2:33/931

https://youtu.be/Qrh603bP8ms?feature=shared
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Scan to know more about

S U S to l n ] D

Intertek has a history of working with organizations at
their operational levels to assess their ESG
performance, validate their ESG claims, and
provide a holistic view of their business.

Intertek supports all elements of business operations,
from compliance testing and social compliance audits,
to life cycle analysis and greenhouse gas calculations.
Intertek stands apart and brings this knowledge and
advantage beyond just data calculations and
validation. We truly help companies understand their
business risks, set targets, and report accurate
information.




DISCLAIMER ()

LEGAL NOTICE: This presentation has been prepared specifically for (the "Recipient").

Confidentiality: The information in this presentation, including the description of Intertek's service
offerings, business model and practices, constitutes valuable, proprietary and strictly confidential
intellectual property and/or information of the Intertek Group (the "Information"). This presentation
and the Information must not be copied or reproduced, or disclosed or provided to any person other
than the Recipient, in whole or in part, without the prior written consent of Intertek.

Intellectual property: The Intertek name and logo are trade marks which are owned by the Intertek
Group. The copyright to the Information and this presentation is owned exclusively by the Intertek Group.
Receipt of this presentation and the Information does not give the Recipient or any third party any
proprietary or ownership right to, or interest in, the Information or any trade mark or copyright material
owned by the Intertek Group. All rights (including copyrights) and interest to this presentation and the
Information are reserved to the Intertek Group. All rights are reserved.
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